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ABSTRACT

Translator disclaimer An increasingly complex hybrid system of social and traditional news media surrounds Nordic
election campaigns as politically experienced incumbents favor traditional news media and
younger, lesser known candidates’ social media. Despite little evidence for hybrid-media
politicians, politicians' media use is changing rapidly; 15%-16% of Danish candidates used
Twitter in 2011 but 68% in 2015. In this large-sample content analysis, party leaders have high
traditional news media and low Twitter presence, and younger candidates vice versa, but
some politicians have high presence in both. Hybrid-media politicians are younger than the
average Danish Parliament member, represent various parties, and likely come from the

greater Copenhagen area.

KEYWORDS: Campaigning, content analysis, Denmark, hybrid-media system, national
elections, politicians, Twitter



Recent studies of (Twitter and) campaigning

* Jungherr (2016) reviewed 127 studies on Twitter and campaigning

* Twitter-users are not representative but an elite of politicians, journalists and
politically interested
* There are no clear effects of Twitter and electoral succes

» Twitter should not be the sole focus when examining cyber campaigning, but other
social media, blogs and/or traditional media should be taken into account

1. In the Nordic countries Twitter is utilized by the young and lesser known politicians
(Strandberg, 2009; Enli & Skogerbg, 2013;Skovsgaard & Van Dalen, 2013 )

2. Well-known politicians have easy and generous access to the traditional news media
outlets
(Skovsgaard & Van Dalen, 2013; Blach-@rsten, 2014)



Research questions

RQ1:

* On which platforms (legacy news media or Twitter) are well-known
politicians and lesser-known politicians most active in the 2015 election
campaign?

* Hypothesis: Well known politicians will have generous access to legacy media, where
lesser known will try to utilize social media to gain attention.

RQ2:

 What is the relationship between the candidates’ communications
activities and the election results?

* Hypothesis: The well known candidates will place high in the legacy quotes and
become elected. The lesser known will place high in the social media but not elected.



Sample

* Data sources

* Content analysis of + 9000 news items from leading legacy media, broadcast and radio
e 272.000 tweets from dominant hashtags on election
* #dkpol, #fv15, #fv2015, #ft2015, #drdinstemme etc.
* Pre-election lists for name, party, age, gender* etc.
* *gender custom coding in Excel with official gender name lists from Denmark
* External list of Twitter accounts
* Election-lists with result

e Software:

* Twapperkeeper (Now TCAT)
. SUM X fx  =IF(ISNUMBER(MATCH(B2;'REF-Navne'!C:C;0));" Unisex";|F(ISNUMBER(MATCH (B2;'REF-Navne'! B:B;0));"K";IF(ISNUMBER (MATCH(B2;'REF-Navne'!A:A;0));"M"; " Unclear")))
* Custom SQL-work in database ; . . P e e e o e TS e e e

1 Citater - Person Fornavn Gender Count Frem til 2/6

o Excel for gender 2 |HenrlkSassL sssss THenrik 1A;0));"M";"Unclear"))) lM 826 59,51%
* Google sheets for visualization of bubble-chart

* Period: May 27 (announcement) until June 18 (election day) 2015
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Results: Quotes in legacy media

Top 20 quotes in legacy news media (n=7378)

Lars Lgkke Rasmussen, V (680 quotes /13 tweets)
Helle Thorning-Schmidt, A (564 quotes / Otweets)
Morten @stergaard, B (298 quotes /93 tweets)
Johanne Schmid t-Nielsen, @ (273 quotes / Otweets)
Pia Olsen Dyhr, F (246 quotes/ 148 tweets)

Inger Stgjberg, V (244 quotes /0 tweets)

Bjame Corydon, A (195 quotes / Otweets)
Kristian Thulesen Dahl, O (184 quotes /0 tweets)
Sgren Pape, C (174 quotes /33 tweets)

Mette Frederiksen, A (157 quotes/ O tweets)
Peter Skaarup, O (147 quotes / 91 tweets)

Uffe Elbaek, A (132 quotes / 68 tweets)

Kristian Jensen, V (130 quotes / 213 tweets)
Anders Samuelsen, | (115 quotes /21 tweets)
Karsten Lauritzen, V (107 quotes / Otweets)

Brian Mikkelsen, C (103 quotes / 67 tweets)
Martin Henriksen, O (95 quotes / Otweets)

Peter Christensen, V (86 quotes / Otweets)
Ozlem Sara Cekic, F (84 quotes / 274 tweets)
Dan Jgrgensen, A (84 quotes /75 tweets)
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Results: Party leaders on Twitter

Tweets by party leader (solid = elected / gradient = not elected)

LarsLgkke Rasmussen, V (680 quotes /13 tweets) | NREIN §:
Helle Thorning-Schmidt, A (564 quotes / Otweets)

Morten @stergaard, B (298 quotes /93 tweets)

Johanne Schmid t-Nielsen, @ (273 quotes / Otweets)

Pia Olsen Dyhr, F (246 quotes/ 148 tweets)

Kristian Thulesen Dahl, O (184 quotes /0 tweets)

Sgren Pape, C (174 quotes /33 tweets) |
Uffe Elbaek, A (132 quotes / 68 tweets) I
Anders Samuelsen, | (115 quotes /21 tweets) | NN

Stig Grenov, K(37 quotes/ 13 tweets)
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Karen Melchior, B (5 quotes /700 tweets)

Ozlem Sara Cekic, F (84 quotes / 274 tweets)
Jonas Niemann, F (0quotes/ 259 tweets)

Martin Geertsen, V (44 quotes/ 247 tweets)
Sgren Pind,V (63 quotes/ 244 tweets)

Niko Griinfeld, A (12 quotes/ 225 tweets)

Kristian Jensen, V (130 quotes / 213 tweets)

Ida Auken, B (36 quotes /199 tweets)

Astrid Krag, A (17 quotes / 19 tweets)

Helle Lovgreen Mglvig, B (0 quotes / 194 tweets)
Simon Emil Ammitzbgll, | (46 quotes/ 192 tweets)
Sophie Lghde, V (57 quotes / 186 tweets)

Ellen Trane Ng by, V (23 quotes/ 182 tweets)
Benny Engelbrecht, A (24 quotes/ 172 tweets)
Laura Lindahl, I (5 quotes / 168 tweets)

Pia Olsen Dyhr, F (246 quotes/ 148 tweets)

Liv Holm Andersen, B (9 quotes / 146 tweets)

Andreas Steenberg, B (6 quotes / 140 tweets)
Jesper Petersen, A (10 quotes / 138 tweets)

Signe Munk, F (Oquotes /132 tweets)

Gert Lassen , Udenfor partier (O quotes / 129 tweets)
Christine Antorini, A (43 quotes /127 tweets)

Ane Halsboe-Jgrgensen, A (3 quotes / 126 tweets)
Mogens Jensen, A (28 quotes / 121 tweets)
Michael Blem Clausen, B (0 quotes/ 120 tweets)
Jakob EngelSchmidt, V (22 quotes /119 tweets)
Sofie Carsten Nielsen, B(70 quotes /115 tweets)
Jakob Hildebrandt Hansen, | (0 quotes / 114 tweets)
Bjarke Charlie Serritslev, A (0 quotes / 113 tweets)
AndreasAlbertsen, F (0Oquotes /113 tweets)

o

Top 30 tweeters (solid = elected / gradient = not elected)

100

300

400

500

600

700

800



Results and conclusions
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Mads Kaemsgaard Eberholst

Den transnationale offentlighed i
@resundsregionen

#Dresund og #greatercph pa Twitter

Norden er ikke blot et geografisk omrade. Det er ogsa en r&kke lande, der har gren-
seregioner mod hverandre, og er der én ting vi ved omkring disse regioner, sa er det
at journalistik bestemt ikke flyder frit over grensen. Nermere gzlder det modsatte
som oftest. Men sagen kunne tznkes at vre en anden, hvis man ser pa det sociale
medie Twitter, hvor bade politikere og journalister er at finde i store tal. Dette studie
undersoger @resundsregionen pa Twitter, og giver et bud pd, hvilken horisontal euro-
pisering, der foregir i en digital ad hoc offentlighed her.

Der mangler ikke studier af Twitter og politik
i almindelighed. Et af de nyeste litteraturstu-
dier' viser blandt andet, at Twitter-brugere
ikke er repraesentative men narmere en elite
bestdende af politikere, journalister og politisk
interesserede. Studiet finder ogsd, at der er en
overvaegt at Twitter-studier fra USA og Stor-
britannien samt at der kun eksisterer fi studier
af Twitter i de nordiske lande. Blandt de skan-
dinaviske politikere er Twitter mindre popu-
lzert blandt danske politikere end deres svenske
og norske kolleger. Danmark er det land, hvor
Twitter bruges mindst af politikerne’.

Den digitale offentlighed

1 takt med udbredelsen af sociale netvaerks-
medier som Facebook og Twitter, har forskere
pépeget, at netop denne type medier kunne
veere med til at sikre et mere inkluderende de-

Mads Keemsgaard Eberholst, ph.d.-stude-
rende og journalistisk lektor pd Institut for
Kommunikation og Humanistisk videnskab
pa Roskilde Universitet. Han forsker i trans-
national journalistik, sociale medier og ny-
hedsproduktion. Han har tidligere arbejdet
som tv-reporter.

mokrati. Men der findes kun begranset forsk-
ningsmaessigt beleg for denne optimisme?®.
Dette skyldes, at en digital offentlighed
mé tenkes anderledes end den, som kan
udledes fra Habermas klassiske tanker®. Et
af de vigtigste argumenter her er nemlig, at
grundstenen omkring offentlighedsbegre-
bet er, at deltagere skal have adgang for at
vaere i stand til at deltage i offentligheden’.
Det er ofte kritiseret, at konceptet "adgang™
pd ingen méde kan overfores til tanken om
at alle borgere har denne adgang’. P4 nogle
omrider @ndrer sociale medier de spille-
regler, der galder i de traditionelle medier,
som Habermas klassiske tanker centrerer
sig omkring. I traditionelle medier er der en
bestemt medielogik’, hvor bestemte elitere
kilder og emner (og ken) ofte reprasenteres”
og ofte adskiller den dagsorden der er pd de
sociale medier sig fra den som man finder i
de traditionelle medier”. Men selvom sociale
medier er lettere at trenge igennem pa for de
yngre, ukendte politikere', og sociale medier
i princippet giver muligheder for at alle kan
deltage i debat'’, kan dette ikke nodvendigvis
oversattes til at den brede adgang per defi-
nition forer til en mere oplyst, inkluderende
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Europe of regions
* Many ways to count regions
* Prioritized by EU: Interreg
* Transnational labour and mobility
* Research: Transnational news is limited
* What about Twitter?

RQ1:
What type of Europeanization exists on Twitter
in the @Presund region?

RQ2:
Who are the main actors?

RQ3:
What topics are present?



Methodology

* 17 month harvest of hashtags pertaining to region (2017/2018)
e 41.740 tweets / 20.157 users

» Search words: “gresund, lund, malmg, gresundsbron, gresundsbroen,
#greatercoEenhagen, greater Copenhagen, #gresundsregionen, #6resundsregionen,
#greatercph”

* No language og geo-distinction

#TAKE A FILE AND EXTRACT HASHTAGS FROM IT PUBLIC VERSION

#FILE FORMAT MUST BE UTF-8

name = input("Enter filenam default is txtfile.txt: ")
1 : name = " ttF'L txt”

e Software:
» Harvest: Twapperkeeper (Now TCAT)
Custom SQL work

or END of w d t 1lte t p ses
d 't d ndswith
O] t g 9 t( d[ 1] 1 O 0) +

of w
iF w dtt th(#):tg[ ord.lower()] = tags.get(word. lc

* Custom coding in PHP: Hashtag extraction "
* Coding of user-roles: ImportXML in Google Sheets S
* Semantic analysis: Wordij Rt |

Visualization: Gephi



Findings: User roles
Userrole |
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1420 8% 149

Usually:

An elitist political public sphere
(Jungherr 2016)
Here:
A corporate bureaucratic public sphere

Politicians 1148 6% 44
Twitter bots and -services 1891 11% 57

Total 17798 100% 1082
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Findings: Words and hashtags

* Connect: The bureauratic aim

* Sunset and Photofrommyheart: Many pictures of the bridge with many international RT
* Growth: The corporate dream

* Border control and Passport control: Important issue with national interest

* However, there is almost no national political hashtags (eg. #dkpol and #svpol).

* Interest for Copenhagen higher than Malmg
206 40



The bridge

connecting the

countries

Danish public
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Conclusions

* A region that speaks of it self and
with itself

e Stronger Danish attention

------

sydsv@nskan

- %:,,,,ma»n& i * A bureaucratic public sphere

'''''''' Wi S e * Few policitians, many civil servants,
Wos 48 "Niign active citizens
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e Limited connection between issues
and actors

* Weak horizontal Europeanization



